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Ethical fashion start-ups support children’s charity’s first Melbourne fundraising event
Melbourne, 8 July 2014: While large fashion labels continue to demonstrate unfair work practices in countries like Cambodia, smaller start-ups in the industry are setting a new standard by supporting charities in such nations with proceeds of their profits. akkadenim, a new label created solely to support children’s charities, and Elizabeth Allardyce Jewellery are coming together this Sunday to support Dara Children’s Trust’s first Melbourne fundraising event.

The denim and jewellery labels are start-ups but both have significant industry experience behind the brands. 

Miles Chinn – Chief Vision Officer – and his business partner CEO Hill Law have 55 years between them producing denim for some of the world’s largest brands. “I’ve dedicated my career to fashion, yet when I look around, there is obvious exploitation,” says Chinn. “So we created something that makes people feel good about what they wear, not just because it looks good but because it was produced ethically and gives back to children in need.” 
Liz Johns, the creative force behind the Elizabeth Allardyce jewellery brand has over 10 years experience in the trade. Taking inspiration for her boldly sculpted pieces from her travels around the globe, Liz too wanted her success to be shared with those less fortunate. She launches her website – www.elizabethallardyce.com.au - at this weekend’s event and 5% of all online sales will go to Dara Children’s Trust. Liz has also contributed a one-of-a-kind necklace, inspired by the children she supports, for the charity’s raffle.
The brands are independent of each other and neither party have met the other (yet). Brought together by Dara Children’s Trust – an Australian and New Zealand based charity that supports underprivileged children in Cambodia – both brands clearly have similar philanthropic goals. Such goals appear to be a growing trend for start-ups that recognise increasing consumer awareness and demand for more ethical manufacturing practises in the fashion arena. 

The collapse of an eight-story garment factory in Bangladesh last year killed over 1,100 people and received widespread media attention. Cambodia’s less-known garment industry employs 600,000 people and global trade has contributed to worsening conditions. In January this year, at least three people were killed in Phnom Penh while protesting for increased wages in factories managed by dozens of the world’s biggest fashion brands.
Marijke Timmers – Founder and Director of Dara Children’s Trust – has seen the affects first-hand. “Responsible for 80% of the countries exports, the garment industry is an important one to Cambodia,” Timmers says. “But when nearly half the country earns less than $2 a day, I think the brands profiting from doing business in the country have a responsibility, not just to treat their staff fairly as you would expect, but to influence governments for more sustainable long term prosperity for all.”
Dara Children’s Trust is a small, independent charity. “Our children come from homes broken by HIV, drug abuse, domestic abuse and general poverty – children that would otherwise become a statistic among the 1.5 million child labourers in Cambodia,” says Timmers. “We provide a safe environment where kids can be kids but where they also learn the importance of education and how to break the cycle of poverty.” 

Cambodia has created an industry of orphanages, fuelled by tourism growth. Dara Children’s Trust supports the family unit, providing education and food for families kept together and residential care for families unable to support their own. “Where possible, we try to keep the family unit together,” says Timmers. “We believe that education is the key to eradicating poverty, yet when you live hand to mouth, educating your child is a luxury you simply can’t afford. We try to bridge that gap and all our children in residential care go to international private schools.”
Dara Children’s Trust will be hosting a private screening of ‘A million ways to die in the west’ on July 13th at 4pm in Backlot Studios, Southbank, with raffle items donated by akkadenim and Elizabeth Allardyce. Tickets are for sale at www.trybooking.com/ezpv and more information is available at www.darachildren.org. 
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About Dara Children’s Trust:

We're a small, independent Australian and New Zealand based charity that fundraises for and manages a children's centre in Cambodia.  In an effort to strengthen the family unit, we also support families from a poverty-stricken community on the outskirts of Phnom Penh.

We’ve started small but we have big goals, and transparency is at the heart of our operations. We’re run by volunteers who have a personal interest vested in these children and in making sure that we know where every dollar of our donors' money goes. 
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About akkadenim:
akkadenim is the world’s first denim brand created solely to support children’s charities.

www.akkadenim.com
Contact: sales@akkamarketing.com
Enquiries: pleasehelpus@akkamarketing.com 

About Elizabeth Allardyce:

Liz Johns is the creative force behind the Elizabeth Allardyce jewellery brand. Liz takes inspiration for her boldly sculpted pieces from her travels around the globe and her love of antiques.  Intricate, quirky details are her trademark, fuelled by her desire to push the boundaries of her craft and her quest for new techniques, bringing her rich imagination to life in her collections.

www.elizabethallardyce.com.au
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